Consumer Economics  
WVEIS Code 0911 XE "0911" 
This course will enable students to analyze human economics and environmental resources.  Grades 9-12.

Standard 1:  Human Economic and Environmental Resources (0911.S.1)

The students will analyze individual, family and community needs. 

Human Economic and Environmental Resources Objectives

Students will:

0911.1.1
Demonstrate management of individual and family needs, including food, clothing, shelter, health care, recreation, and transportation.

0911.1.2
Apply management and planning skills and processes to organize tasks and responsibilities.

0911.1.3
Examine how individuals and families make choices to satisfy needs and wants.

0911.1.4
Implement decisions about providing safe and nutritious food for individuals and families.

0911.1.5
Implement decisions about purchasing, creating, and maintaining clothing.

0911.1.6
Implement decisions about housing and furnishings.

0911.1.7
Examine information about procuring and maintaining health care.

0911.1.8
Implement decisions about recreational needs.

0911.1.9
Apply consumer skills to acquire and maintain transportation.

Standard 2:  Environment (0911.S.2)

The students will analyze the relationship of the environment to family and consumer resources. 

Environment Objectives

Students will:

0911.2.1
Determine individual and family responsibility in relationship to the environmental trends and issues.

0911.2.2
Examine behaviors that conserve, reuse, and recycle resources to maintain the environment.

0911.2.3
Investigate government regulations for conserving natural resources.

Standard 3:  Consumer Rights and Responsibilities (0911.S.3)

The students will analyze policies that support consumer rights and responsibilities.

Consumer Rights and Responsibilities Objectives

Students will:

0911.3.1
Examine state and federal policies and laws providing consumer protection.

0911.3.2
Investigate how policies become laws related to consumer rights.

0911.3.3
Examine skills used in seeking information related to the individual consumer. 

Standard 4:  Technology Impact (0911.S.4)

The students will evaluate the impact of technology on individual and family resources. 

Technology Impact Objectives

Students will:

0911.4.1
Review types of technology that impact family and consumer decision-making.

0911.4.2
Examine how media and technological advances impact family and consumers decisions.

0911.4.3
Assess the use of technology and its impact on quality of life.

Standard 5:  Economic System vs. Consumer Actions (0911.S.5)

Students will analyze interrelationships between the economic system and consumer actions.

Economic System vs. Consumer Actions Objectives

Students will:

0911.5.1
Examine the use of resources in making choices that satisfy needs and wants of individuals and families.

0911.5.2
Examine individual and family roles in the economic system.

0911.5.3
Examine economic impacts of laws and regulations that pertain to consumers and providers of services.

0911.5.4
Determine practices that allow families to maintain economic self-sufficiency.

Standard 6:   Financial Resources Management (0911.S.6)

Students will demonstrate management of financial resources to meet the goals of individuals and families across the life span.

Financial Resources Management Objectives

Students will:

0911.6.1
Examine the need for personal and family financial planning.

0911.6.2
Apply management principles to decisions about individual and family insurance.

0911.6.3
Obtain personal and legal documents related to managing individual and family finances

Standard 7:  Consumer Service Industries Career Paths (0911.S.7)

Student will analyze career paths within consumer service industries.

Consumer Service Industries Career Paths Objectives

Students will:

0911.7.1
Determine roles and functions of individuals engaged in consumer service careers.

0911.7.2
Explore opportunities for employment and entrepreneurial endeavors.

0911.7.3
Examine education and training requirements and opportunities for career paths in consumer services.

0911.7.4
Examine the impact of the consumer service industry on local, state, national and global economies. 

Standard 8:  Consumer Advocacy (0911.S.8)

Students will analyze factors that impact consumer advocacy.

Consumer Advocacy Objectives

Students will:

0911.8.1
Examine the role of advocacy groups at state and national levels.

0911.8.2
Determine the contributions of policy makers to consumer advocacy. 

0911.8.3
Explore strategies that enable consumers to become advocates.

0911.8.4
Examine the effects of consumer protection laws on advocacy. 

0911.8.5
Determine strategies to reduce the risk of consumer fraud.

0911.8.6
Examine the role of media in consumer advocacy.

0911.8.7
Determine the effects of manufacturers’ policies and procedures on advocacy.

0911.8.8
Explore the use of educational and promotional materials in consumer advocacy.

Standard 9:  Long-term Financial Management (0911.S.9)

Students will analyze factors in developing a long-term financial management plan.

Long-term Financial Management Objectives

Students will:

0911.9.1
Explain the impact of the economic system on personal income, individual and family security and consumer decisions.

0911.9.2
Examine components of a financial planning process that reflects the distinction between needs and wants, values, goals, and economic resources.

0911.9.3
Determine the impact on consumers’ credit in long-term financial planning.

0911.9.4
Examine investment and savings alternatives.

0911.9.5
Determine the effects of risk management strategies on long term financial planning.

0911.9.6
Consider the impact of key life transitions on financial planning.

0911.9.7
Explain the role of estate planning in long-term financial planning.

Standard 10:  Conservation and Waste Management (0911.S.10)

Students will analyze resource consumption for conservation and waste management practices.

Conservation and Waste Management Objectives

Students will:

0911.10.1
Investigate sources and types of commercial energy, waste disposal, and pollution issues.

0911.10.2
Investigate consumer programs and services provided by government, public utilities, resource recovery businesses, and environmental organizations.

0911.10.3
Explore strategies and provide practices to conserve energy and distribute or find information.

0911.10.4
Examine waste management issues.

0911.10.5
Examine roles of government and mixed industry in energy consumption.

Standard 11:  Product Development, Testing and Presentation (0911.S.11)

Students will demonstrate skills needed for product development, testing, and presentation.

Product Development, Testing and Presentation Objectives

Students will:

0911.11.1
Conduct market research to determine consumer trends and product development needs.

0911.11.2
Design or analyze a consumer product.

0911.11.3
Examine features, prices, product information, styles, and performance of consumer goods for potential trade-offs among the components.

0911.11.4
Perform a test on a product utilizing valid and reliable testing procedures.

0911.11.5
Apply statistical analysis processes to interpret, summarize, and report data from tests.

0911.11.6
Examine the labeling, packaging, and support materials of consumer goods.

0911.11.7
Demonstrate a product or educate an audience.

0911.11.8
Utilize appropriate sales techniques to compare, demonstrate, assist, and advise consumers in the selection of goods and services that meet consumer needs.[image: image1.png]




