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COMMENTS: Lacks sufficient samples for students mastery of public speaking.

Insufficient practice exercises on development of various types of organizational speech patterns.
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Speech |, taught by a certified speech ingtructor, enhances the English Language Arts curriculum. Ord
communication is fundamentad to dl other learning and dl dudents benefit from speech indruction. A dudent
who communicates wdl is more likdy to succeed in socid, economic, and academic environments.  Ligtening,
an essentid dement of ord communication is necessary for success in life and learning.  Oral communicetion is
a learned process that enhances educationd, occupationa, and personad endeavors, and students who actively
paticipate in a variety of spesking ectivities will gain confidence and skills to overcome communication
anxiety. Effective ord communication provides readiness for the workplace and/or post-secondary education.
As the globa community becomes more connected, incorporation of technology in communication becomes
more vitd. In order to ensure literacy and life-long learning, dl sudents must understand and practice the
communiceative process.

A. COMMUNICATION PROCESS

1. Provide a vaiety of modes for the gpeech [
communication process induding the following terms
source, encode, message, channel, decode, receiver, and
feedback. SP.1

2. Explan the importance of gpeech communication in [
evaryday life. SP.2

3. Provide a vaiety of examples of speech communication []
in both forma and informd Stuations. SP.3

4. Describe the characteristics of an effective speech. SP.4 U _

5. Define and andyze nonverbad communication. SP.5, 6, L
14

6. ldentify and demondrate the physiology of speech: L
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generators, resonators, and articulators of sound. SP.8
7. Define and give examples of the four characterigtics of L

the vocdization process rate, volume, pitch, and
qudity. SP.7

B. INTERPERSONAL COMMUNICATION

1. Address the approprigie use of formd and informa
language, including but not limited to:

a) Persona conversations. SP.10 [] [
b) Forma discussons. SP.10 []

c) Public speeches. SP.11 []

d) Interviews SP.11, 16-17 []

€) Workplace communications. SP.11, 13 []

f) Mediation of conflict. SP.15 []

2. Address communication etiquette (eg, asking [

questions, telephone etiquette, and  introductions).
SP.12, 13
3. ldentify and practice principles for various types of L

interviews. SP.16, 17
4. Demondrae an undestanding of culturd diversty. []

SP.18, 19
C. LISTENING

1. Distinguish between hearing and listening. SP.7, 20 [

2. Corrdate the importance of ligening skills to success. L]

SP.21
3. Address effective ligening skills

a) Bariersto ligening. SP.22, 23, 24 [
b) Activeligtening skills SP.22 []

c) Criticd ligening <kills (eg., 9pesker’'s purpose,

listener’ s predictions and inferences). SP.24, 25, 29 B
d) Didinguishing fact from opinion. SP.28
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e) ldentifying propaganda. SP.26, 27 L]
f) Questioning for comprehension. SP.30 ]

. Provide opportunities to practice and improve listening

skills. SP.31

. RESEARCH

. Provide opportunities to use various technology sources

for research. SP.32

. ldentify and evaduate various print sources to develop

speeches. SP.33

. Demongrate how to use note-taking skills to record

information. SP.34

. Demondrate how to use primary and secondary sources

of information. SP.33

. Explan the process of evduding the credibility of

sources. SP.35, 36

. Demondrate legd and ethicd behaviors regarding the

use of technology and information. SP.70

. WRITING

. llludrate the development of atheds statement. SP.39
. Provide organizationd modds of sysemdtic note taking

and outlining. SP.37, 42

. lllugrate organizational patterns appropriate to the

pupose of the presentation (eg., chronologicd,
problem-solution, spatid, logicd). SP.38

. Recognize and use effective draegies to develop

introductions and conclusons (eg., quotations, dartling
datements, rhetorical questions, anecdotes, interesting
facts). SP.40

. Emphasize the use of standard American English usage

in written work. SP.43, 56

. Emphesize the use of effective variety of trangtiond

devices. SP.41
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7. Emphesze differences between written and spoken L]
language (e.g., spoken language is concrete, repetitious,
and smply structured). SP.44
F. PUBLIC SPEAKING
1. Provide examples of a variety of informa gpesking N
expeiences (eg., gving and receving directions,
making business cdls, introducing people). SP.45
2. Provide examples of a vaiety of forma spesking
experiences.
a) Inform. SP.47 U
b) Persuade. SP.47 []
c) Entertain. SP.47 []
3. Distuss and identify the steps for preparing a formd
Speech:
a) Selecting atopic. SP.46 [
b) Purpose. SP.47, 50 [
c) Audience. SP.48, 50 []
d) Occasion. SP.47,50 _ [l _
€) Persond Interest. SP.50 o o _
4. Demondrate the use of good diction, voca control, ju}
articulation, and pronunciation. SP.49
5. Provide a vaiety of spesking prompts that can be used L]
to develop ord presentations that have a beginning,
middle, and an end. SP.51
6. Provide examples of ord presentations with a clearly
worded and well-placed thesis statement that addresses a
selected topic. SP.52
7. Modd different trangtiond devices used in an ord []
presentation. SP.53, 57
8. Give examples of focused and coherent ord L]

presentations that have a clear, logicd progresson of
ideas (eg., chronologicd order in a process speech).
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SP.54, 56
9. Demondrate a vaiety of methods in gpeech
presentation:
a Impromptu. SP.55 [
b) Extemporaneous. SP.55 L]
c) Manuscript. SP.55 [
d) Memorization. SP.55 []
10. Provide materids for students to participate in a variety
of spesking ectivities (eg., class discusson, interviews,
speeches, group work). SP.58
11. Demondrate effective verbd and nonverba speaking [
skills. SP.59 [
12. Provide options and procedures for the use of visud ads
appropriately in an ora presentation. SP.60
13. Provide a variety of assessment techniques (eg., peer
evauation, teacher evaluation, sdlf evaluation).
G. GROUP DISCUSSION & TEAMWORK
1. Provide various activities for formad and informa group L]
communication (eg., pane, meetings, symposum, and
forum). SP.61, 65 B
2. Explan the vaious roles and responshilities of
members of agroup. SP.62, 64
3. Explan the characteridics of an effective team leader. [
SP.63
4. Provide group problem-solving activities. SP.66 L
H. TECHNOLOGY (SP.67 —73)
1. Offer gppropriate multimedia (eg., software, audio,
visud, Internet access) materias to practice and master
Speech | objectives.
2. Provide a webste with links to relevant lesson plans and
student activities.
3. Integrate technology into the curriculum. [
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