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FOREIGN LANGUAGE
SPECIFIC CRITERIA

LEVEL |
(Vendor/Publisher) | = In-depth
SPECIFIC LOCATION A = Adequate (IMR Committee)
OF CONTENT WITHIN M = Minimd RESPONSES
PRODUCT N = Nonexistent I A M N

The levd | course in modern foreign languages dlows students to comprehend and produce smple, short
sentences and idess usng memorized words and phrases in the target language. Topics of reading and
conversation center around immediate concerns and interests.  Comprehension is generdly more developed then
language production. Basc communicetive tasks are fadlitated by memorized patterns, resulting in fewer
erors:

The Foreign Language program provides students with opportunities, information, and materialsin
order to:

A. COMMUNICATIONS
1. Ask and answer questions concerning basic information []

(e.0., courtesies, greetings, likes and didikes, persond
needs). 1.1,1.4,1.5

2. Give and follow written and spoken ingtructions. []
1.3,16,1.13

3. Produce and comprehend the description of people []
and/or thingsin the immediate environment. 1.2,1.10

4. Recognize isolated words and phrasesin a situational []

context, short conversations, and narratives (e.g., menus,
signs, schedules, advertisements, and song). 1.7, 1.8,
19 111,1.29
5. Write and/or recite familiar words or phrasesin a [
variety of stuations. 1.14, 1.15, 1.16
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. CULTURES

. ldentify socid, geographica and higtorical factors that

impact the target culture. 1.20

. Observe and identify daily routines and common

generalizations about the target culture. 1.17,1.18, 1.19

. Becognizant of artistic, scientific and philosophica

contributions of the target culture. 1.21

. Recognize language and behaviors that are/were

appropriate to the target culture. 1.22, 1.23

. Compare and contrast native, target, and same-language

cultures. 1.24, 1.25

. CONNECTIONS

. Recognize amilarities and differencesin the native and

target language (e.g., cognates, false cognates, idioms,
derivatives, and sound patterns). 1.26, 1.27

. Recognize information and skills common to the foreign

language and other disciplines. 1.28

. ldentify opportunities to use the target language in the

world community. 1.30, 1.31

. MULTIMEDIA
. Ingructional aids (e.g. auditory and written activities,

workbooks, blackline testing materids, transparencies
and workshests) at dl levels.

. Materidswhich provide for individudized ingtruction

dlowing for different learning styles (e.g. written,
tactile, and visud activities), including ateacher's
edition and/or ancillary materias.

. Reference materidsincluding atable of contents,

footnotes, bilingual glossaries, maps, verb conjugetions,
other grammar indices, and target language a phabet
with gppropriate guides and exercises to achieve both
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ora and written proficiency.
4. Basc technologiesinduding:
a) Supplementa materils utilizing Internet sites and N
related visua technologies.
b) Computer software to access information and [l
provide materials for research.
c) Video, DVC and/or laser disksto enable viewing [

and ligtening to interactions of native gpeskers.
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FOREIGN LANGUAGE
SPECIFIC CRITERIA

LEVEL Il
(Vendor/Publisher) | = In-depth
SPECIFIC LOCATION A = Adequate (IMR Committee)
OF CONTENT WITHIN M = Minimd RESPONSES
PRODUCT N = Nonexistent I A M N

The level 1l course expands the students knowledge of structure and vocabulary so they can understand and
produce more complex ideas in the target language. Students identify the products, practices and viewpoints of
the target culture and become increasingly confident working with authentic materids.

The Foreign Language program provides ssudents with opportunities, information, and materialsin |
order to:

A. COMMUNICATIONS

1. Elaborate on basic ideas of likes, didikes, fedings, L]
agreement, etc. 2.3
2. Exchangeinformation, both oraly and written, about a [l

variety of topics (eg., school, persona activities,
permission, givelask directions). 2.1, 2.2

3. Comprehend spoken and/or written materials on familiar [
topics. 2.4, 2.6, 2.26

4. Expand reading and aurd comprehension of authentic []
materias by usng context clues. 2.5, 2.7

5. Write and present brief messages and paragraphs on [
given topics of apersond interest. 2.8, 2.9, 2.10, 2.13

6. Read doud afamiliar passage with appropriate []
intonation and comprehensible pronunciation. 2.11

7. Summarize, in ora and written form, authentic []
materids. 2.12
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. CULTURES

. Identify and discuss socid, geographica, and historica

factors that impact the target culture. 2.17

. Identify and discuss daily routines, and common

generdizations about the target language. 2.14, 2.15,
2.16

. Becognizant of the development of artistic, scientific,

and philosophica contribution of the target culture. 2.18

. React to language and behaviors that arefwere

appropriate to the target culture. 2.20

. Compare and contrast native, target, and same-language

cultures. 2.21, 2.22

. CONNECTIONS

. Predict amilarities and differences in the native and

target cultures and languages (e.g., cognates, fase
cognates, idioms, derivatives, sound patterns). 2.19,
2.23,2.24

. Apply information and skills common to the target

language and to other disciplines. 2.25

. ldentify resourcesin the world community to use the

target language and explore the cultures of the countries
in which the target language is spoken. 2.27, 2.28

. MULTIMEDIA
. Ingructiond ads (e.g. auditory and written activities,

workbooks, blackline testing materids, transparencies
and worksheets) a dl levels.

. Materialswhich provide for individudized indruction

dlowing for different learning styles (e.g. written,
tactile, and visud activities), including ateacher's
edition and/or ancillary materias.

. Reference materids including atable of contents,

footnotes, bilingua glossaries, maps, verb conjugetions,
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other grammar indices, and target language aphabet
with appropriate guides and exercises to achieve both
ora and written proficiency.

. Badc technologiesinduding:

a) Supplementa materids utilizing Internet Stesand
related visua technologies.

a) Computer software to access information and
provide materials for research.

b) Video, DVC and/or laser disksto enable viewing
and ligtening to interactions of native speakers.
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The leve 1l course prepares sudents to develop a more sophisticated understanding of the target language and
culture. The gtudent will have a greater exposure to authentic materials, both ord and written, in the target
language and will be able to interpret appropriate behaviors and gestures in the language use.

The Foreign Language program provides students with opportunities, information, and materialsin
order to:

A. COMMUNICATIONS

1. Facilitate usage of complex structures to exchange and L
support ideas, opinions, and descriptions. 3.1, 3.2, 3.5

2. Understand and articulate the main idea of authentic N
aurd and written materias. 3.3, 34, 3.24

3. Usethetarget language to take notes, towrite brief B

paraphrases of written material, and to write prose,
poetry, and essays. 3.9, 3.10, 3.11

4. Giveord reports. 3.6

5. Produce and complete authentic forms of written
communication (e.g., documents, post cards, |etters,
telephone messages, e-mail). 3.7, 3.8

of L

B. CULTURES

1. Examine and analyze socid, geographicd, and historical [
factors that impact the target cultures. 3.15

2. Explan the sgnificance of dally routines and common L
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generaizations about the target language. 3.12, 3.13,
3.14

Discuss the developmert of artistic, scientific and
philosophica contributions of the target culturesin
relaionship to their historical aspect. 3.16

Produce language and behaviors that are appropriate to
the target culture. 3.18

Compare, contrast, and anayze practices among native,
target, and same-language cultures. 3.19, 3.20

. CONNECTIONS

Discuss structural smilarities and differences between
native and target languages (e.g., cognates, fase
cognates, idioms, derivatives, sound patterns, and non-
verbal communication). 3.17, 3.21, 3.22

Identify and transfer information and skills which can be
applied to other disciplines. 3.23

I dentify resources in the world community to experience
the target language and culture. 3.25, 3.26

MULTIMEDIA

Ingtructiona aids (e.g. auditory and written activities,
workbooks, blackline testing materids, trangparencies
and worksheets) at dl levels.

Materials which provide for individualized instruction
dlowing for different learning styles (e.g. written,
tactile, and visua activities), including ateacher’s
edition and/or ancillary materias.

Reference materids including atable of contents,
footnotes, bilingua glossaries, maps, verb conjugations,
other grammar indices, and target language a phabet
with appropriate guides and exercises to achieve both
ora and written proficiency.

Basic technologiesincluding:

a) Supplementa materids utilizing Internet Stes and

FL.IT.2




| = In-depth

A = Adequate
M = Minimd
N = Nonexistent
FOREIGN LANGUAGE
SPECIFIC CRITERIA
(Vendor/Publisher) | = In-depth
SPECIFIC LOCATION A = Adequate (IMR Committee)
OF CONTENT WITHIN M = Minimd RESPONSES
PRODUCT N = Nonexistent [ A M N
related visua technologies.
b) Computer software to access information and N
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The levd 1V course prepares the students to initiate, sustain, and close a wide variety of communicative tasks.
They begin to solve problems using the language and acquire new knowledge from authentic sources.  Students
at thislevel demondtrate an increased ability to express chronology and abstract idess.

The Foreign Language program provides sudents with opportunities, information, and materialsin
order to:

A. COMMUNICATIONS

1. Initiate and sustain conversations (e.g., interviews, L
extended descriptions, opinions, narrations, regrets, and
complaints). 4.1, 4.2, 4.3, 4.5

2. Pargphrase what someone else has said. 4.4

3. Comprehend and make judgments of authentic
materids. 4.6, 4.7, 4.8, 4.29

4. Usethetarget language to write extended reports, L
compositions, prose, poetry, essays, letters, and short
stories. 4.9, 4.12, 4.13, 4.14, 4.16

5. Usethe target language to write extended notes of oral [
reports. 4.15

6. Usethe target language to speak and convey pertinent U
information on given authentic topics. 4.9, 4.10, 4.11

O

B. CULTURES

1. Andyzedally routines and common generdizations L
FL.IV.1
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about the target cultures. 4.17, 4.18, 4.19

. Anadyze and evauate the development of artidtic,

scientific, and philosophica contributionsin the target
cultures with relationship to ther historical aspects. 4.21

. Andyze and explain the sgnificance of culturd

practices between native, target, and same-language
cultures. 4.20, 4.24, 4.25

. Apply language and behaviors appropriate to the target

language. 4.23

. CONNECTIONS

. Predict the structurd smilarities and differences of

native and target languages. 4.22, 4.26, 4.27

. Trandfer and apply information gathered through foreign

language resources for usein other disciplines. 4.28

. Identify resourcesin the world community in order to

experience the target language and culture. 4.30, 4.31

. MULTIMEDIA
. Indructiona aids (e.g. auditory and written activities,

workbooks, blackline testing materids, trangparencies
and workshesets) at dl levels.

. Maeridswhich provide for individuaized ingtruction

dlowing for different learning styles (e.g. written,
tactile, and visud activities), including ateacher's
edition and/or ancillary materids.

. Reference materidsincluding atable of contents,

footnotes, bilingua glossaries, maps, verb conjugetions,
other grammar indices, and target language a phabet
with appropriate guides and exercises to achieve both
ora and written proficiency.

. Badc technologies induding:

a) Supplementa materids utilizing Internet Stes and
related visua technologies.

b) Computer software to access information and
provide materias for research.
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c) Video, DVC and/or laser disksto enable viewing
and ligtening to interactions of native peakers.
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