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GRADE 12 LESSON 1


Time Required:  30 – 45 minutes
Content Standards:   (7.3.3. Standard 9): Students will understand safety and survival skills
Indicators:
g.)  Students will apply effective problem-solving and         decision-making skills to make safe and healthy choices. 
i.)  Students will learn how to cope with peer pressure.

Activity Statements:  

The instructor will go over a PowerPoint Presentation about teen-spending and advertising methods used to target teens.  Students will learn what influences teen spending and explore various marketing strategies used on teens.  Students will complete a handout about how peers influence their spending and then break into small groups and answer discussion questions about peer influence on their spending.
Materials: 

1.) Instructor Resource #1 Top 10 Items of Teen Spending
2.) LCD Projector or Interactive Whiteboard
3.) PowerPoint Slide Presentation Smoke & Mirrors or print and show slides using the technology available

4.) Laptop 

5.) Handout #1 My Peer Group & My Spending
Procedures:
Say:  Today we are going to explore what influences teen spending.

Ask students: What do teens purchase and plan to purchase with their own money?



Let them respond.
Show Instructor Resource # 1 Top 10 Items of Teen Spending
Say:  Teens spend money on a wide variety of categories, from longer-lasting products such as clothing, CDs, video games, and jewelry to consumables, such as food, soda, snacks, and ice cream. Some observations from these charts about teen behavior in reference to spending include:
■ Clothing is at the top of the list of both what teens planned to buy and what they actually purchased.

■ Entertainment items, such as video games, CDs, and magazines, are high on teens’ planned purchases and what they actually bought.

■ Food, candy, and soda were the most common items recently bought.

■ Magazines were on teens’ top 10 lists for both items they plan to buy and what they recently purchased.  
Teen males and females’ spending habits vary in a few significant ways, such as:
■ Twice as many teen females bought clothes last time they made a purchase and projected purchases compared to teen males.

■ Three times as many male teens bought and planned to buy video games than female teens.

■ More females tend to consume food and beverages, including candy, soda, snacks, lunch, and ice cream.

■ Twice as many males plan to buy a car or car parts as females.
Say:   Teenagers in the U.S. spend over $84 billion a year. This averages about $3,200 per teen.  This money comes primarily from parents and jobs and covered spending on clothing, food, entertainment, personal-appearance products, recorded music, and transportation.

Show PowerPoint Smoke & Mirrors
Go thru each slide
Slide #1 Advertising Works:  Advertising Statistics/Facts
Slide #2 The basic premise of advertising in today’s world
Slide #3 Advertising is Everywhere
Say:  You can’t go anywhere without seeing an ad.  Look around the room.  How many of you are wearing ads on your clothes right now?

Slide #4 Why teens are targeted today
Say:  Marketers want to develop brand loyalty (If you get someone while they’re young and they’re devoted to your brand, they’re worth over $100,000. That doesn’t mean that they’ll spend that much on it, but that includes their spending influence on friends and family.)

Slide #5 Marketing strategies and terms

Slide #6 Kids are broken down into 4 types:

Say:  Now that we have looked at teen spending trends and how marketing and advertising effect those trends, we are going to look specifically at your spending and how your peers influence your spending.
Pass out Handout #1 My Peer Group & My Spending

Have students complete the handout on their own and then divide them into small groups.  In their small groups have them discuss these questions.
Discussion:

1. How many different groups can you identify in your school? 
2. How do musical tastes and fashion differ from group to group? 
3. What would you say the marketing potential is of each group?
4. What did you learn about your spending and your own peer group?
5. What are the marketing strategies currently used today to get teens to buy certain products?
Additional Resources:
1.) www.in.gov/dfi/TeenSpendingMini.ppt
2.) http://timschmoyer.com/ym-resources/smoke_and_mirrors.pdf
Extension Activities:

Have students take home their completed Handout #1 My Peer Group & My Spending and share with their parents.
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GOAL:   Students will learn the many factors that affect spending, such as role models, peer pressure and media.











