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That So Much?

GRADE 6 LESSON 3


Time Required:   30 minutes




Content Standards:  (7.3.2 Standard 8): Students will 





make decisions, set goals, and take necessary action 





to achieve goals.
Indicators:  a. Students will use a decision-making and a problem-solving model.  
b. Students will understand consequences of decisions and choices.

Activity Statements:  
 Students will review various forms of advertisements and media-related resources.  Then students will use this information to brainstorm about things that influence their spending habits and cause them to overspend.

Materials:

1.
Ad slogans and logos

2.
TV character pictures

3.
Pop culture celebrity pictures

4.
Electronics ads/pictures

5.
Chalkboard or Dry Erase Board
6.
Pencils or Pens
7.
Handout #1- “Budget Busters” (2 pages, copy front and back)
8.
Handout #2 –“My Budget Buster Log”
Procedures:

Before beginning this lesson, take some time to find some ads from newspapers or magazines.  You may also want to find some pictures of the more well-known celebrities who may be advertising an item (i.e. basketball player advertising shoes).  Websites on the internet also have a multitude of ads (or pop-ups) on a regular basis that could be discussed.
· SAY:   There are many things that influence what we want or what we believe we must have.  If we do not learn to say  ”NO” to some of these budget busters, we will end up spending more money than we have.  
· Today’s lesson will explore things that influence us such as our friends, TV characters, and the media.  Together we will identify these influences in order to give careful consideration to our future spending habits.

· First, we will break into collaborative groups to brainstorm about general budget busters.  Together, we will work on Handout #1 –“ Budget Busters. “ 
· Then, we will list things that our groups think might be “Budget Busters.”   
· After we have spent 5 to 7 minutes on this, I will pass out various ads to review.  
· As a group, you will look at the ads (for example, magazines for different age groups, student magazines, newspapers, pictures, etc.) to determine the amount of ads which may be directed towards children.  (Note: More ads will be directed towards children in “kids” magazines, commercials and so forth than in grown-up oriented magazines such as Good Housekeeping) 
· After we have had time to review the ads we have received as a group, we will discuss our findings.
Discussion:
1. What are some potential “Budget Busters?” (Take comments from each group and list 
on the Chalkboard or Dry Erase Board).

2.
What are other things that might prevent you from staying within your budget?

3.
What are some other influences you and your peers are “targeted” with every 

day? How do peers influence kids?  (i.e. Drugs, alcohol, cigarettes, pregnancy, 

breaking the law, reckless driving, commercials, TV shows, etc.)
4.
How do advertisements, video games, instant messaging, and cell phones 

influence kids?
5.
How are different advertisements designed to attract the attention of different
age groups? (Some ads are designed around items adults need or want while other
ads are designed around items kids might need or want.)
6.
What might be some things you encounter at a department store such as

Wal-Mart or a store at the mall such as the Gap that could influence your
spending?
7.
How do brand names influence your spending?  Why?

8.
Why do you think advertisers try to influence you?

9.
What are some ways you can prevent yourself from being so “caught up” in the influences of peers, the media and other influences?
10.
What might be some consequences of overspending?

11.
What do you think might be some of your own personal budget busters?

Additional Resources:
1. The Kids Market: Myths and Realities by By James U. McNeal
2. ParentFurther at  http://www.parentfurther.com/parenting/money
3. Influence of Media on Children at http://www.squidoo.com/influence-of-media-on-children
4. PBSKids at http://pbskids.org/dontbuyit/buyingsmart/
Extension Activities:  
Students will keep a log of influences that make them want to spend money for one week.  

1 Students will take home a blank copy of Handout #2 – “My Budget Busters” Log” and ask a parent to complete it with them by identifying family influences on spending and ways not to get caught up in overspending.



GOAL:	  Students will identify potential budget busters including influence from peers, the media, etc.
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