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        Grade 6

	
	Time Required:  65 minutes
Content Standards: 7.3.2 Standard 8. Students will make decisions, set goals, and take necessary action to achieve goals.

Indicators: 
b. Students will understand consequences of decisions and choices. 
c. Students will identify alternative solutions to a problem.
 e. Students will demonstrate when, where and how to seek help for solving problems and making decisions.



	Goal: Through a shared learning experience with their parents, students will learn how external influences used in advertising encourages impulse buying.



	Goal: Through a shared learning experience with their parents, students will learn how external influences used in advertising encourages impulse buying.

Warm up Activity Statement: With instructors’ guidance, parents and students will complete what they know about advertising and what they would like to know about advertising using a KWL Chart.
Main Activity Statement: By watching a PowerPoint presentation on different types of advertising, parents and students will learn how companies use different techniques to influence buying of their products. Parents and students will cut examples of advertisements out of magazines and newspapers and post on appropriate chart. 
Wrap Up Activity Statement: Instructor will share and discuss parents and students’ advertising examples on charts. Parents and students will write what they have learned on advertising and post it the “L” section of the KWL Chart. 


	Materials:

Handouts:

· Instructors’ Resource Handout #1
· Instructors’ Resource Handout #2 ppt.
· Handout #1 Advertising Techniques 

· Parent Student Handout #2 Advertising Alert

· Parent Handout #1 Evaluation
Equipment:

· LCD Projector

· Computer 
Other:
· Post-it notes

· Chart paper with KWL Chart 
· Chart paper labeled with types of advertising

· Magazines

· Newspapers

· Scissors

· Tape

· Refreshments

· Donated Door Prize from local business or school
 Anticipatory Set/Warm Up Activity:
1. Instructor will place KWL chart (Refer to Instructors’ Resource Handout 
 #1) on wall. Instructor will discuss how advertising of products influences

  what we purchase:

· Why do companies use celebrities in advertisements of their 

      products?

· Do you buy products after you see them advertised on the

     television or internet?

· What have you purchased in the past two months because of

      an advertisement of that product?

2. Instructor explains concept of KWL chart to the audience and places 
   an example of each on chart;
· “K” stands for what we know about advertising.
· “W” stands for what we want to know about advertising.
· “L” stands for what we have learned about advertising.
3. Parent and students are instructed to write facts on advertising with post-it notes; what they already know and would like to know about advertising and post under the ‘K’ and ‘W’ section of the KWL chart respectively. Instructor shares parents and students’ input. 
4. Instructor explains the “L” section of the chart will be completed at the end of the evening when we discuss what we have learned about advertising.
Timeline:   15 minutes
    

Main Activity: 

1. Instructor will show Instructors’ Resource Handout #2 by LCD projector/computer; a power point on how various types of advertising techniques helps influence teens’ buying of products. 
2. Each of the six types of advertising discussed in power point will be written on chart paper and posted on walls. 
3. Magazines and newspapers will be placed on tables where parents/students will search for examples of different types of advertising. 
· Parent/student will cut out advertisements, write their names on the ads, and tape on appropriate chart.
· Each student/parent will be given Handout #1 Advertising Techniques which they will tally each time they place an ad to a chart. 
 Timeline: 40 minutes
Wrap Up Activity:

1. Instructor will ‘walk through’ each of the advertising technique charts and share examples posted by parents/students.  Parent/student with the most ads on charts will win donated door prize.
2. Instructor will lead discussion:
· What is impulse buying?

· Which type of advertisement influences you the most? 
· How does comparison shopping make us become educated consumers?
3. Each parent and student will write one thing they have learned on  

    advertising,  write it on post-it note and place on the “L” section of 
    the KWL Chart. Instructor will share parent and students’ input.
4. Refreshments will be provided.

Timeline: 10 minutes 

Take-Home Activity:
While watching one hour of television, parent/student are to tally 
how many different techniques of advertising are seen in the
commercials on Parent/Student Handout #2 Advertising Alert!
Incentives:

Instructor may check with classroom teacher to give extra credit for students’ completion of Parent/Student Handout #2 Advertising Alert! with parent signature.

Evaluation Component:

Parents will complete Parent Handout #1 Evaluation to assess the evenings’ activities. 

 Resource List:

· http://sunamericafunds.com/sun.nsf/forteachers?OpenForm                      
· http://hs.riverdale.k12.or.us/~dthompso/exhib_03/tianaa/
· propaganda.html

 Marketing: 

Flyers, Bulletin boards, School website, newspapers
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