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Promotion Strategies for Specific Segments of the Population

	SEGMENT
	EMPLOYMENT STATUS
	IMPORTANCE OF EDUCATION
	MOTIVATION
	BEST WAY TO PROMOTE

	Mainstream Women
	Many never worked outside the home
	Among average on cognitive ability and achievement
	Family responsibility
	Through female organizations and the public schools which serve their children

	Least Employed
	Very few who work have skilled occupations
	Unaware of importance and role education plays in future success
	Literacy development, self-improvement, economic need
	Efforts should recognize their desire to improve economic status. Program linkages to job training agencies and job placement organizations are important.

	Young Adults
	Nearly 2/3 are unemployed and looking for work
	Lowest overall feel for need to participate
	“Launching” from youth role to an adult role in life
	Emphasize the importance of education to gaining the respect they desire.


	The Urged
	Most left school to go to work
	Work is more important than school
	Primarily motivated by the urging of other to improve their lifestyle and for diversion

	Emphasize the role that enhanced academic and social skills can play in increasing job opportunities, success, and fulfillment.

	The Climbers
	Highest volume of skilled workers
	Have realized the importance of education but often think it is too late

	Oriented toward moving up the socio-economic ladder
	Emphasize the status of education and the relation of education to socio-economic advancement.

	Low Ability Strivers
	Most are employed by greatest percentage are working unskilled jobs
	Average cognitive ability is the lowest, and do not place importance on education
	Most motivated by job advancement and least motivated by educational attainment
	Although they are strivers, their ability levels are low. For this group, recruitment should focus on accommodations for SLN.

	People seeking change in life
	Employed, unemployed, retired
	Above average on cognitive ability and achievement
	Something that spurs their interest and can create excitement in their lives
	Emphasize the scope of topics available that could have impact professionally, socially, intellectually

	SEGMENT
	EMPLOYMENT STATUS
	IMPORTANCE OF EDUCATION
	MOTIVATION
	BEST WAY TO PROMOTE

	Older audiences
	Ranges from never having worked to retired and seeking diversion
	Unaware of the importance and role 
education plays in future success
	Need for information relevant to their age i.e. expand knowledge in particular area, info on losing spouse, medical and legal aspects, financial concerns
	Efforts should not imply that there is something “different or wrong” about being older; should convey that there might be a way to make things better; concentrate on doing one thing – call, write, or go somewhere.

	People with free time on their hands
	Varies
	Never thought about it
	Desire to be with others; desire to do “something”
	Emphasize the value of the program to entice the reader that this would be a good use of free time.

	People seeking employment
	Unemployed or employed but concerned about lack of skills.
	Work is more important than school
	Maintaining current job and/or learning new skills to move on
	Emphasis on workplace component of program; ads must carry a hard-hitting direct message.


